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% BRAND OVERVIEW WHO WE ARE (=Y (U

SDC is a trusted consulting entity that goes beyond design
to strategic thinking and independent evaluation. It combines
creative depth with administrative precision.

We believe that identity is not just a logo but a comprehensive
system that requires analysis, planning, and follow-up.

Our team consists of consultants with over 15 years of
experience in the creative administrative fields.
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% BRAND OVERVIEW OUR MISSION Uilw)

We provide specialized consulting
services that enhance the quality,
consistency, and impact of brand visual
identities through strategic analysis and
empowering training.
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% BRAND OVERVIEW OURVISION Liug)

10 be the leading consulting partner for brands
. In building and managing their identities with
Santelligence and sustainability.
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% BRAND OVERVIEW

Ll
PROFESSIONALISM

To be the leading consulting partner for brands
in building and managing their identities with
intelligence and sustainability, SDC
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Consulting & |
Management Services

Workshops & Training

Art Curation &
Exhibition Coordination

Additional Services

Service Delivery Approach
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%2 OUR SERVICES

CONSULTING / MANAGEMENT SERVICES

VISUAL IDENTITY
ANALYSIS &
DEVELOPMENT

Visual Audit of Current Identity

In-depth analysis of the current visual identity
and its align-ment with brand values and
strategic goals.

@ Visual ldentity Strategy
Development:

Creating a roadmap for a comprehensive
identity that ref the brand's
essence and market differen

Competitor & Positioning
Analysis:

sDC COMPANY PROFILE

au)l>¥lg d)liniwdl loasdl

Jolidl s padl §8illg Aol igal| _ouuds

Laduulii 8

2026



02/ OUR SERVICES CONSULTING / MANAGEMENT SERVICES d—)l>2lg dy)liviwdl wloasdl

CONTRACTUAL
CONSULTING

@ Review of Creative Contracts dielavdl wldlanllg sednll dulye
& Agreements
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°2 QUR SERVICES CONSULTING / MANAGEMENT SERVICES d—)l3¥lg dy)liniwdl wloasdl

QUALITY
MANAGEMENT
& EVALUATION

@ Reviewing Design Deliverables

Gl y5es daslye gl wlucgs @
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the quality and relevance of external

€ es and providing improvement
recommendations.

@® Design Quality Standards &
Metrics

oping evaluation frameworks tailored to the
brand's goals,
Regular Analytical Reports

Providing performance reports on the visual identity
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02/ OUR SERVICES CONSULTING / MANAGEMENT SERVICES d—)l>2lg dy)liviwdl wloasdl

VENDOR &
PARTNERSHIP
MANAGEMENT

® Vendor Recommendations Bl () g0d] g
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%2 OUR SERVICES

INDEPENDENT
EVALUATION
& ARBITRATION

CONSULTING / MANAGEMENT SERVICES

>

: ® Forming Jury Panels

Crganizing expert panels to evaluate creative
proposals and design submissions.

@ Evaluation Criteria
Development

g objective frameworks for

@ Detailed Evaluation Reports

Pro uctured feedb: n strengths,
and recomment 15.
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°2 QUR SERVICES CONSULTING / MANAGEMENT SERVICES d—)l3¥lg dy)liniwdl wloasdl

STRATEGIC PROJECT
MANAGEMENT
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Managing ldentity & : . _
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visual identity and advertising crllaslly du e ] dug
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Stakeholder Coordination

Managing communication between the
client, creative agencies, and vendors,

Ensuring Compliance with
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%2 OUR SERVICES CONSULTING / MANAGEMENT SERVICES

BRAND IDENTITY
STRATEGY
WORKSHOPS

Internal Workshops on Identity
& Creative Direction

Interactive sessions to help client teams
understand their identity and creative vision.

@ Brand Personality
Development Workshops

Defining and articulating brand
personality and voice.

® Values & Vision Workshops

Facilitating discovery and clarification
of brand values and future vision.

.I:I sDC COMPANY PROFILE
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02/ OUR SERVICES CONSULTING / MANAGEMENT SERVICES d—)l>2lg dy)liviwdl wloasdl

Training Teams on Visual & Dol olasiul LJ-': @}ﬁllrwpﬁ S
Verbal Identity Use dudhilllg dipadl

Tailored programs to help teams apply brand identity o sl 8,8 nCail dunnains dpspa el
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%2 OUR SERVICES

CONSULTING / MANAGEMENT SERVICES

Creative Innovation &
Brainstorming Sessions

Generating new ideas and marketing solutions
in collaboration with clients. '

@® Design Thinking Workshops

Using human-centered approaches
to solve brand challenges.

Exploring Creative
Trends Workshops

Discovering and applying the latest in design
and creativity.
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°” QUR SERVICES ~ ART CURATION & CONTENT COORD. i)l Sgizall audaisy o)laoll Gauunis

SERVICES INCLUDE:

@ Selecting artworks aligned with the
exhibition's concept or brand identity

Visual sequencing and display curation

Writing explanatory labels and curatorial
statements

Designing the visitor experience from
entrance to exit

Collaborating with artists, designers, and
cultural organizations

Activating cultural spaces

SUITABLE FOR:

> Art exhibitions
> Cultural or creative trade shows
> Visual events and festivals

COMPANY PROFILE
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%2 OUR SERVICES

DOCUMENTATION &
BRAND ASSET
MANAGEMENT

Documenting Brand
Identity Evolution

Creating a comprehensive
archive of the brand's visual
evolution,

Developing a Digital
Asset Library

Organizing and managing all
brand visual assets digitally.

Building Asset
Management Systems

Establishing systems and
workflows for effective asse
arganization.
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ADDITIONAL SERVICES didlol wloas

EXPANSION & MERGER

CONSULTING

Adapting ldentity for
International Markets

Advising on culturally relevant
adaptations of the brand
identity.
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Visual Expansion
Strategies

Creating strategies to scale
identity across markets
without losing coherence,

Cultural Sensitivity
Assessments

Evaluating design elements
for cultural compatibility in
new markets.
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%2 OUR SERVICES SERVICE DELIVERY APPROACH wloasdl _oua8i o) S

We deliver our services through specialized
consulting teams that work in full collaboration
with the client, using analytical and
practical tools to ensure the highest levels of
consistency and quality in visual identity and
brand strategy.
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FOR MORE INQUIRIES:
+966 55 6616917




